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Launch intra-regional commuter bus service – Provide bus service during the weekday morning and 

afternoon peak periods between a limited number of strategically located bus stops (e.g., park-and-ride 

facilities) and major employment sites (e.g., Geisinger Medical Center) in areas such as Bloomsburg, 

Danville, Sunbury, Selinsgrove, Lewisburg, and Williamsport. Based on the distances traveled by each 

vehicle, it is likely that the routes would operate limited peak-period service, such as one or two round 

trips in the morning and again in the afternoon. To maintain convenient service and reduce the travel time, 

the routes would serve a limited number of designated stops. 

Low service 

levels 

Long-term 

Facilitate public transportation use by bicyclists – Enhance access to transportation through bicycling 

from origin to destination, or to reach a bus stop. Better integration of public transportation and bicycling 

could be accomplished by installing bike racks on public transit vehicles; installing bike racks; installing 

signage and pavement markings to identify shared bike/auto routes and to remind motorists to be aware 

of cyclists; investing in educational and promotional activities; developing bike-sharing programs; and 

completing infrastructure improvements such as widening road shoulders, designating bike lanes, and 

introducing traffic-calming measures. 

Accessibility 

limitations 

Near-term 

Enhance technology – Improve technological systems to allow for better integration between shared-ride 

and fixed-route service, better track vehicle locations, automate reservation processes outside regular 

business hours, improve eligibility application processes, and use other intelligent transportation systems.  

Implement the Avail Technologies Project in the region to improve information availability on service. 

Efficiency and 

coordination 

Near-term 

Advocate for free/reduced cost fares – Public transit agencies and human service agencies should 

coordinate and provide a position paper to PennDOT and the General Assembly on the benefits of making 

free or reduced-cost fares available to low-income youth or adults.  

Affordability Mid-term 

Implement pathway and bus stop enhancements – These enhancements may include adding sidewalks 

where none exist, moving any obstacles (e.g., telephone poles), repairing sidewalks, installing accessible 

pedestrian crossings and signals, removing snow in a timely manner, and installing or upgrading bus stop 

signs, benches, shelters, and lighting. These improvements would help address traffic safety and crime 

fears, bring existing facilities into ADA compliance, and make accessible pathways to transit stops. 

Accessibility 

limitations 

Long-term 

Pursue car loan programs – The high cost of owning and maintaining a car is a common transportation 

barrier for low-income individuals that might not be served adequately through existing transit system 

coverage. Low-interest car loan programs can allow low-income individuals/families to purchase a vehicle 

for maintaining employment, accessing childcare, and becoming economically self-sufficient. 

Affordability Mid-term 

Category 3: Communication, Training, and Organizational Support 

Improve awareness of information sources – There are a number of information sources already 

available about transportation options in the region. However, awareness of these resources is limited. 

Public awareness strategies can help to improve access to these resources and the associated 

transportation services. Information about transportation can be more widely placed at locations where 

Information 

needs 

Near-term 
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target users are likely to be (e.g., doctor’s offices, grocery stores, human service centers, unemployment 

offices, daycare centers, schools, libraries, senior citizen centers, etc.). 

Develop a centralized resource directory – A lack of basic awareness and understanding is a barrier to 

people using and benefiting from public transportation. Since mobility needs are often regional in scope, 

this effort would organize information regarding all available transit providers into a single place, where the 

rider or an agency representative could easily obtain essential information regarding eligibility, service 

hours, geographic coverage, etc. The information should be available in Web-based and hard-copy 

formats. 

Information 

needs 

Near-term 

Expand travel training – Improve awareness of the travel experience and expand travel training, targeting 

people who could ride public transportation (e.g., seniors or people with disabilities) but are unfamiliar with 

the system and how to ride. rabbittransit’s travel training program and Shared Ride Guide publication 

could serve as models. 

Information 

needs 

Near-term 

Introduce a “Bus buddy” program – Introduce bus buddy programs to provide extra assistance to 

individuals who have never ridden a bus, are afraid of riding transit alone, need some assistance to carry 

packages while riding, or who have developmental disabilities that make trip planning and execution 

challenging without assistance. The bus buddy may be a person on staff at an agency, though they are 

more commonly volunteers. Colleges, senior volunteer programs, and community service groups are a 

few potential sources for volunteers. Bus buddies may ride just once with a client or may become a 

regular riding companion for someone who needs long-term assistance. Other riders may need a higher 

level of assistance and require escorted travel. Staff and/or volunteers may be considered to assist riders 

who have no attendant. 

Information 

needs 

Mid-term 

Improve public transit marketing to human service agencies – Improve the marketing of fixed-route 

transit systems to non-profits. Transit agency staff could provide customized information packets to social 

service agencies and directly to clients of these agencies. Transit providers could also incorporate a 

demonstration and training session on itinerary planning and trip scheduling. This could include 

specialized maps indicating the location of routes, the location of services, and pamphlets outlining how 

transit works. Transit providers may want to produce personalized pamphlets for large, individual 

organizations. Another area of specialized marketing is to Limited English Proficiency populations. Service 

guides in other languages marketed specifically to human service organizations routinely interacting with 

LEP groups could help reduce barriers. Specialized marketing and outreach could also be considered for 

the Plain Sect community. Agencies should also rely on advisory groups and customer feedback loops to 

enhance public transportation and improve the rider experience. Good models to follow include 

rabbittransit’s 3P Ride and Transportation Partnership on Mobility (TPOM) programs. These strategies 

help raise awareness, formulate mobility solutions, streamline service between providers, and create more 

accessible interactions for consumers. 

Information 

needs 

Mid-term 
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Expand outreach to maximize ridership – Improve information about available service to increase 

readability and comprehension (routes and schedules can be hard for certain population groups to read or 

follow), while maximizing ridership on transit services. Target marketing to encourage seniors and persons 

with disabilities to ride transit and consider joint outreach initiatives with other providers in making 

presentations to organizations and group homes. Consider special promotions and partnerships with area 

merchants. Execute strategic public information campaigns (town-hall-style meetings, workshops, 

seminars, etc.) throughout the region to increase awareness, meet customer expectations, boost ridership, 

and garner more support for effective approaches to meet identified needs. Efforts to maximize ridership 

may also include surveying potential riders to ensure that services meet rider needs. 

Efficiency and 

coordination 

Near-term 

Emphasize access to care – Collaborate with area agencies to increase access to essential medical care 

(including dental), especially for seniors, disabled individuals, low-income persons, and veterans. Evaluate 

the transportation-related needs and strategies included in community health needs assessments 

prepared by the region’s hospital systems. Support initiatives such as LIFE Geisinger, non-emergency 

medical transportation from private and non-profit organizations, in-home care, independent living center 

services, the American Cancer Society’s Road to Recovery program, etc. 

Efficiency and 

coordination 

Near-term 
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Appendix A: Demographic Profile Mapping 
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Appendix B: Combined Stakeholder Participation 

Invited Stakeholders 
Name Title Organization Participated Written 

Comments 
Senior Citizen Groups 

Steven Gardner Associate State 
Director for 
Communicatio
ns 

American 
Association of 
Retired People 

X  

James 
Plankenhorn 

President and 
CEO 

Lycoming/Clint
on Bi-County 
Office for the 
Aging and STEP 

  

Kathleen Lynn Director Columbia/Mont
our Aging Office 

X  

Olivia Sims  Northumberlan
d County Area 
Agency on 
Aging 

  
Ryan Miller  X  

Chelsea Reed Director Mifflin Juniata 
Area Agency on 
Aging 

X  

Holly Kyle Executive 
Director 

Union Snyder 
Area Agency on 
Aging 
 

X  

Tiffany Snook    

Greg Molter Director Montour 
County Human 
Services 
Department 

  

Melissa Stewart  Mifflin Juniata 
Human 
Services 
Department 

X  
Allison Fisher    

Sue Auman  Union Snyder 
Community 
Action Agency 

X  
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Invited Stakeholders 
Name Title Organization Participated Written 

Comments 
Tara Hough  Clinton County 

Assistance 
Office 

X  

Kelly Parker Transportation 
Program 
Coordinator 

American 
Cancer Society 

  

Human Services Agencies 
Misty Dion CEO Center for 

Independent 
Living – Roads 
to Freedom of 
North Central 
PA 

X  

Karen Koch  Center for 
Independent 
Living 

  

Melissa Walters Office Manager Clear Vision 
Residential 

  

Shelbie 
Eshelman 

Office Manager Hope 
Enterprises 

  

Susan Swartz District 
Administrator 

Office of 
Vocational 
Rehabilitation 

  

Brian Patchett President/CEO Northcentral 
Sight Services 

  

Shelly Stroble  Central 
Susquehanna 
Sight Services 

  

  Lycoming 
Valley 
Association for 
the Deaf 

  

Janetta Green Acting CEO  Center for 
Independent 
Living of 
Central PA 
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Invited Stakeholders 
Name Title Organization Participated Written 

Comments 
Mary Lyn 
Cadman 

 CMSU 
Behavioral 
Health and 
Development 
Services 

  

Jessica Confer Director, West 
Central Easter 
Seals 

Easter Seals 
Society 

  

Jeffrey Iseman Public Policy 
and Outreach 
Coordinator 

Pennsylvania 
Statewide 
Independent 
Living Council 

X  

Nursing and Rehabilitation 
Rebecca 
Fogelman 

Loyalsock 
Administrator 

Embassy of 
Loyalsock 

X  

Sarah 
Finkbinder 

Loyalsock 
Executive 
Director 

Elmcroft of 
Loyalsock 

  

Jackie McElroy Administrator Hillside Senior 
Living 
Community 

  

Marcia Reed Administrator Insingers 
Personal Care 

  

Rhonda Riggle Building 
Administrator 

ProMedica 
Skilled Nursing 
Rehabilitation 

  

Bobbi Jo 
Thompson 

Business 
Manager 

Williamsport 
Rehabilitation & 
Nursing Center 
Bedrock Care – 
North 

X  

Kelsey Ecker Building 
Administrator 

Williamsport 
Rehabilitation & 
Nursing Center 
Bedrock Care – 
South 
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Invited Stakeholders 
Name Title Organization Participated Written 

Comments 
Matt 
McLaughlin 

President - 
Muncy Hospital 

Muncy Valley 
Skilled Nursing 
& Rehabilitation 
Center 

  

Renee Moore Person Care 
Home 
Administrator 

Presbyterian 
Home at 
Williamsport 

  

Lauren Henry Assistant 
Administrator 

Rose View 
Nursing and 
Rehab 

  

Don Pote Executive 
Director 

The 
Williamsport 
Home 

  

Amber Depew Public 
Relations 
Director 

UPMC 
Susquehanna 

  

Jamie Evens Director of 
Hospitality and 
Operations 

  

Sheila Packer  Evangelical 
Community 
Hospital – 
Community 
Health and 
Wellness 

X  

Allison Clark Community 
Benefit 
Coordinator 

Geisinger 
Health System 

  

Deb Palmer  LIFE Geisinger   
Cymantha 
Santiago Nunez 

Community 
Resource 
Navigator 

UPMC North X  

Transit Providers 
Michelle 
Holman 

 rabbittransit X  

Beth Nidam  X  
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Invited Stakeholders 
Name Title Organization Participated Written 

Comments 
Cindy 
Sunderland 

 Call-A-Ride 
Service, Inc. 

X  

Dan Merk Program 
Manager, STEP 
Transportation 

STEP, Inc. X  

Todd Wright  River Valley 
Transit 
Authority 

  

Jack Spade  Lower 
Anthracite 
Transportation 
System 

X  

Jennifer 
Corman 

Director of 
Business 
Development 

Fullington 
Trailways 

  

  Lyft   
  Uber 

Technologies 
  

Veterans Services 
Todd Warner Director Clinton County 

Dept. of 
Veterans Affairs 

  

W. Michael 
McMunn 

Director Lycoming 
County Dept. of 
Veterans Affairs 

  

Bridget 
Kingston 

 Columbia 
County Dept. of 
Veterans Affairs 

  

Dennis 
Hutchings 

Director Juniata County 
Dept. of 
Veterans Affairs 

  

James Conway Director Mifflin County 
Dept. of 
Veterans Affairs 
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Invited Stakeholders 
Name Title Organization Participated Written 

Comments 
Timothy Wright Veteran’s 

Service Officer 
Montour 
County Dept. of 
Veterans Affairs 

X  

David Royer Veterans Affairs 
Director 

Snyder County 
Dept. of 
Veterans Affairs 

  

J.D. Kerstetter Director Union County 
Dept. of 
Veterans Affairs 

  

Samantha 
Cossman 

Regional 
Program 
Outreach 
Coordinator 

PA Dept of 
Military and 
Veterans Affairs 

X  

Jennifer Spitler Regional 
Program 
Outreach 
Coordinator 

PA Department 
of Military and 
Veterans Affairs 

X  

Tribal Nations 
John Johnson Governor Absentee 

Shawnee Tribe 
of Oklahoma 

  
Devon Frazier THPO   

Clint Halftown Section 106 Cayuga Nation   
Deborah 
Dotson 

Tribal President Delaware 
Nation of 
Oklahoma 

  

Katelyn Lucas Historic 
Preservation 

  

Brad KillsCrow Chief Delaware Tribe   
Susan Bachor Historic 

Preservation  
  

Glenna Wallace Chief Eastern 
Shawnee of 
Oklahoma 

  

Stacie Cutbank THPO Oneida Nation   
Sidney Hill Chief Onondaga 

Nation 
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Invited Stakeholders 
Name Title Organization Participated Written 

Comments 
Rickey 
Armstrong 

President Seneca Nation 
of Indians 

  

William Fisher Chief Seneca-Cayuga 
Tribe of 
Oklahoma 

  

Cassie Harper Tribal 
Administrator 

Shawnee Tribe   

Roger Hill Chief Tonawanda 
Band of Seneca 

  

Leo Henry Chief Tuscarora 
Nation 

  

Dialysis Centers 
Dr. Evan 
Norfolk 

Nephrologist Geisinger 
Nephrology 

X  

Kimberly 
Connor 

 Geisinger X  

Amber Kurzawa  Danville 
Dialysis 

X  

Kelly Schraeder  Berwick 
Dialysis 

X  

Other 
Rachael Ulmer Williamsport 

Site 
Administrator 

CareerLink   

Timothy 
Mahoney 

Coalition 
Coordinator 

Lycoming 
County Health 
Improvement 
Coalition 

  

  Office of 
Vocational 
Rehabilitation 
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Appendix C: Survey Questions 

Current Transportation Service Use  

1. How often do you currently use public transportation (e.g., CARS, LATS, RVTA, STEP, 

rabbittransit, Stop Hopper)?  

• Daily 

• Weekly 

• Monthly 

• A few times per year 

• Never  

2. What transportation service do you normally ride/use in the region?  

• Call-A-Ride (CARS)  

• Lower Anthracite Transit System (LATS)  

• River Valley Transit Authority (RVTA)  

• fixed-route (regular bus)  

• STEP shared-ride  

• rabbittransit shared-ride  

• Stop Hopper  

• Uber/Lyft/taxi  

• Other (please specify): ______________________________  

3. For the majority of your local trips, how do you travel most often? Please select one.  

• Drive alone  

• Ride with a spouse or other family member  

• Ride with volunteers/carpool  

• Use public transportation (CARS, LATS, RVTA, STEP, rabbittransit, Stop Hopper)  

• Take a taxi/Uber/Lyft  

• County or human service agency (Area Agency on Aging, etc.) provides transportation  

• Walk 

• Bike  

• Other (please specify): ______________________________  

4. If your primary source of transportation is not available, how do you travel? Please select one. 

• Drive alone  

• Ride with a spouse or other family member  

• Ride with volunteers/carpool  

• Use public transportation (CARS, LATS, RVTA, STEP, rabbittransit, Stop Hopper)  

• Take a taxi/Uber/Lyft  

• County or human service agency (Area Agency on Aging, etc.) provides transportation  

• Walk  

• Bike  
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• Other (please specify): ______________________________  

5. If you have never used or no longer use public transportation, please indicate the reasons. 

Check all that apply.  

• Service is not frequent enough  

• Travel takes too long  

• Service is not offered to the locations I need  

• Service is not reliable  

• Fares are expensive  

• Too far to walk to a bus stop  

• I prefer to drive  

• I am not aware of the public transportation services available  

• Not applicable (I currently use public transportation)  

• Other (please specify): ______________________________  

6. If you currently use public transportation (or expect to use public transportation in the future), 

what are your top three trip purposes? Please select at most 3 options.  

• Medical appointments  

• Education  

• Employment/training  

• Religious  

• Senior services  

• Grocery  

• Shopping  

• General Shopping  

• Family/friend visits  

• Recreation/entertainment  

• Not applicable (I don’t use public transportation)  

• Other (please specify): ______________________________  

7. How much do you currently pay for each one-way public transportation trip?  

• Nothing ($0)  

• Less than $1  

• $1.00 to $1.50  

• $1.50 to $2.00  

• More than $2  

8. What is the most that you are willing to pay for a one-way public transportation trip?  

• Nothing ($0)  

• Less than $1  

• $1.00 to $1.50  

• $1.50 to $2.00  

• More than $2.00  

9. How much do you spend on public transportation each month? (Skip if not applicable)  
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10. In the past six months, have any household members missed any of the following due to a lack 

of transportation? Please check all that apply.  

• Work  

• Medical appointment  

• Grocery Shopping  

• General Shopping  

• Family/friend visits  

• Entertainment  

• Social service appointment  

• Education  

• Religious service  

• Not applicable (transportation needs have been met)  

11. During which of the following time periods do you MOST need transportation services? 

• Monday through Friday, daytime (6 am to 6 pm)  

• Monday through Friday, evenings (6 pm to 10 pm)  

• Monday through Friday, nights (10 pm to 7 am)  

• Weekends (Saturdays and Sundays, anytime)  

Improvements to Public Transportation Services  

12. There are many strategies to improve public transportation and a limited amount of funding. 

Please mark the importance to you of the following strategies (Not important, important, very 

important):  

• Improve information about available public transportation services and routes 

• More service in rural areas  

• More service during evenings and weekends  

• More out of county/out of region service 

• Lower the cost of public transportation  

• Improve comfort of ride/bus  

• Provide immediate information if ride will be late  

• Shorten wait times for return trips  

• Prioritize medical appointments  

• Expand Stop Hopper service  

• Increase reliability 

13. How do you hear about transportation services available to you? Check all that apply.  

• Word of mouth  

• Social Media  

• Newspaper or other advertising  

• County Assistance Office  

• Senior Center Case worker or other government referral  

• Internet search  

• PA 211  
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• PA 511  

• Find My Ride PA  

• Other (please specify): ______________________________  

14. Which of the following are the best ways to let people know about transportation services in 

your community? Check all that apply.  

• Direct mailings to your home  

• Newspaper  

• Radio  

• Television  

• Websites  

• Social media  

• Inserts with municipal/utility bills  

• Not interested  

• Other (please specify): ______________________________  

15. Please identify any specific locations that you need to or would like to travel to that you cannot 

get to today.  

 

16. Do you have other suggestions to improve transportation to meet your needs?  

 

17. Please tell us about a time when transportation was a challenge for you or those you assist. 

Include where your trip started, where you were going, and why this trip was a challenge. 

 

Demographic Characteristics  

18. What is your home zip code?  

19. What is your gender?  

• Male  

• Female  

• Transgender  

• Non-binary/non-conforming  

• Prefer not to answer  

20. What is your age?  

• Under 18  

• 18 to 64  

• 65 to 74 

• 75 to 84  

• 85+  

21. What best describes your race?  
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• American Indian, Alaska Native or First Nations  

• Asian  

• Black or African American  

• Hispanic or Latinx  

• Native Hawaiian or Other Pacific Islander  

• Middle Eastern or North African  

• White/Caucasian  

• Other (please specify): ______________________________  

22. What is your ethnicity?  

• Hispanic  

• Non-Hispanic  

23. Are you a person with a disability or other chronic condition?  

• Yes  

• No  

• Prefer not to answer  

24. Are you a military veteran?  

• Yes  

• No  

25. How well do you speak English?  

• Not at all  

• Not well  

• Well  

• Very well  

26. Do you have a smartphone?  

• Yes  

• No  

27. Do you have access to a car or other vehicle?  

• Yes, I own a car and drive myself.  

• Yes, a family member or friend has a car and drives me.  

• Yes, I borrow a car and drive myself.  

• No, I do not have access to a car that is running, licensed, and insured.  

28. What is your annual household income?  

• Less than $15,000  

• $15,001 to $25,000  

• $25,001 to $40,000  

• $40,001 to $75,000  

• $75,001 to $100,000  

• Over $100,000  
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29. What government services do you participate in? Check all that apply.  

• Medicaid (Medical Assistance)  

• Medicare  

• Supplemental Nutritional Assistance Program (SNAP)  

• Area Agency on Aging (AAA)  

• Housing Assistance (HUD)  

• Temporary Assistance for Needy Families (TANF)  

• Childcare Subsidy (CCIS)  

• Veterans Affairs (VA)  

• Head Start  

• CareerLink or other employment program  

• None  

• Other (please specify): _____________________________ 
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Appendix D: Agency & Rider Interview Guides 

Agency Interview Questions 

1. How does your agency provide transportation assistance? 

a. Operate vehicles to transport clients 

b. Contract with a third party to provide transportation service to clients 

i. Identify the third parties with which you contract 

c. Subsidize transportation by providing clients with bus fare, mileage 

reimbursement, or cash 

d. Arrange for transportation by assisting clients with trip planning and information 

on transportation options 

i. Identify the transportation providers that clients use when you provide the 

above assistance 

2. What transportation programs/services are working well for your clients?  

3. What transportation programs/services are not working well for your clients? Is the 

answer client-dependent—based specifically on the client or the type of disability/need? 

4. What are the significant transportation issues/complaints related to: 

a. Persons with disabilities accessing services, etc. 

b. Generally accessing jobs/employment 

5. What methods do you currently use to inform residents/clients about your transportation 

services? 

a. Are there other methods that would be more effective in informing 

residents/clients about your transportation services—what are they? 

6. Do the majority of your clients have reliable access to the internet or a smartphone? 

7. Cost of transportation service  

a. Has your agency modified its transportation assistance due to changes in the 

cost of transportation over the past year 

b. Have your clients modified transportation use due to changes in the cost of 

transportation over the past year 

8. Do your clients need transportation services with which your agency does not assist? 

a. Give examples of those transportation services needs 

b. Are your clients able to access other transportation that meets those needs 
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9. What are other transportation needs in your service area that are not being adequately 

met, along with recommended solutions? 

10. What changes are needed in transportation to better meet the needs of persons with 

disabilities, low-income persons, veterans, and older adults? 

11. Please identify specific transportation consumers (name and phone/email) who would be 

willing to be interviewed about their experiences 

Passenger Experience Questions  

INTRODUCTION: 

• Updating the regional plan for transportation services in Clinton, Columbia, Juniata, 

Mifflin, Montour, Northumberland, Snyder, Union, and Lycoming Counties. 

• The Plan describes the current transportation services as well as gaps in transportation 

services—needs that are not being met right now.  

• Part of that work depends on understanding current transportation from a passenger’s 

perspective.  

QUESTIONS: 

Background 

• For some background information, could you tell us a bit about yourself and the 

transportation services that you use 

o How did you first find out about transportation that could take you to doctor 

appointments, grocery shopping, the senior center, the hairdresser, etc.? 

o Generally, where do you go on rabbittransit? How often do you use the service? 

o Tell us a few things that you really like or enjoy about the transportation service. 

o Tell us a few things that are bothersome or inconvenient about the transportation 

service. 

o Are there trips that you would like to take but are too expensive? 

o Do you have a smartphone? 

o If you have a smartphone and there were a mobile app to schedule trips, would 

you use it? 

• Have you used Find My Ride (FMR) Schedule or Apply?  

• Tell us more about your experience using ____ transportation 

o When you need or want to go somewhere, how do you choose whether to use 

XYZ transportation or some other form of transportation? 

o After you have decided to use XYZ transportation, what is your next step—calling 

to reserve a trip? 

Scheduling 

• Tell us about reserving a trip 

o Is it easy to get through on the telephone? 

• Do you have to wait through many rings or is the call answered quickly? 

• How long does it take to make the reservation? 

• Is there anything about making the reservation that is bothersome or that you 

appreciate? 
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• Prior to the trip – how do you know when the vehicle will be coming/will arrive to pick 

you up so that you can be ready? 

• Do you pay for your trips? If so, how and is that process easy? 

Trip Experience 

• When the vehicle arrives, how do you know that it is at your home? 

• Does the driver help you to exit your home? 

• Does the driver help you to enter the vehicle? 

• Is the ride pleasant/comfortable? 

• Do you feel safe with the driver? 

• Are there any stops in between your pickup and destination?  

o Are there stops that are reasonable and add only a few minutes? 

o Are there stops that add significant time to the trip? 

• Is there anything about the ride that bothers you? 

• When you reach your destination, does the driver help you to exit the vehicle? 

• On the return trip, how long do you normally wait for the vehicle after your scheduled 

pick up time? 

Tell us about your overall experiences with XYZ’s  transportation service 

o Either generally or specifically a really good experience 

o Either generally or specifically a really bad experience 

• Do you have an alternative option for any trips that you need to make? 

• If this service was not available, how would you travel? 

• What kinds of technology devices do you use regularly?  

o Landline phone 

o Cell phone 

o Tablet 

o Computer with internet service 

• Do you expect to use different devices in the next five years? 

• What can public transit providers do to get more riders? 

• How would you encourage family or friends to ride public transit service? 

• Should local elected officials support public transportation? 
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Appendix E: Online Survey Results 

  



Central PA Transit User Survey For the SEDA-COG
MPO/WATS MPO Coordinated Plan

1. How often do you currently use public transportation (e.g., CARS, LATS, RVTA, STEP, rabbittransit,
Stop Hopper)?

2. What transportation service do you normally ride/use in the region?

90 Responses 20:23 Average time to complete Closed Status

Daily 9

Weekly 20

Monthly 7

A few times per year 11

Never 43

Call-A-Ride (CARS) 2

Lower Anthracite Transit System… 0

River Valley Transit Authority (R… 7

STEP shared-ride 1

rabbittransit shared-ride 31

Stop Hopper 2

Uber/Lyft/taxi 4

Other 0



3. For the majority of your local trips, how do you travel most often? Please select one.

4. If your primary source of transportation is not available, how do you travel? Please select one.

Drive alone 42

Ride with a spouse or other fam… 26

Ride with volunteers/carpool 0

Use public transportation (CARS… 14

Take a taxi/Uber/Lyft 0

County or human service agenc… 0

Walk 4

Bike 1

Other 1

Drive alone 10

Ride with a spouse or other fam… 42

Ride with volunteers/carpool 4

Use public transportation (CARS… 13

Take a taxi/Uber/Lyft 2

County or human service agenc… 0

Walk 6

Bike 2

Other 7



5. If you have never used or no longer use public transportation, please indicate the reasons. Check all
that apply.

6. If you currently use public transportation (or expect to use public transportation in the future), what
are your top three trip purposes?

Service is not frequent enough 14

Travel takes too long 12

Service is not offered to the loca… 20

Service is not reliable 4

Fares are expensive 4

Too far to walk to a bus stop 2

I prefer to drive 25

I am not aware of the public tra… 12

Not applicable (I currently use p… 29

Other 4

Medical appointments 50

Education 0

Employment/training 20

Religious 1

Senior services 5

Grocery Shopping 32

General Shopping 16

Family/friend visits 5

Recreation/entertainment 1

Not applicable (I don’t use publi… 22

Other 6



7. How much do you currently pay for each one-way public transportation trip?

8. What is the most that you are willing to pay for a one-way public transportation trip?

9. How much do you spend on public transportation each month? (Skip if not applicable)

27
Responses

Latest Responses
"0"

"$ 1.50 for each round trip appointment. Sometimes there are 2 appoint…

1 respondents (4%) answered 10 for this question.

Nothing ($0) 38

Less than $1 9

$1.00 to $1.50 5

$1.50 to $2.00 8

More than $2 14

Nothing ($0) 8

Less than $1 12

$1.00 to $1.50 17

$1.50 to $2.00 17

More than $2.00 26

10 5001500 2000

trip appointment taxi rabbit

appointments in a month
Transportation available

round



10. In the past six months, have any household members missed any of the following due to a lack of
transportation? Please check all that apply.

11. During which of the following time periods do you MOST need transportation services?

Work 8

Medical appointment 15

Grocery Shopping 7

General Shopping 3

Family/friend visits 5

Entertainment 2

Social service appointment 4

Education 2

Religious service 4

Not applicable (transportation n… 62

Monday through Friday, daytim… 61

Monday through Friday, evenin… 5

Monday through Friday, nights (… 2

Weekends (Saturdays and Sund… 9



12. There are many strategies to improve public transportation and a limited amount of funding. Please
mark the importance to you of the following strategies:

 Not Important Important  Very Important

Improve information about available public
transportation services and routes

More service in rural areas

More service during evenings and weekends

More out-of-county/out-of-region service

Lower the cost of public transportation

Improve comfort of ride/bus

Provide immediate information if ride will be late

Shorten wait times for return trips

Prioritize medical appointments

Expand Stop Hopper service

Increase reliability

100% 0% 100%



27. Do you have access to a car or other vehicle?

28. What is your annual household income?

29. What government services do you participate in? Check all that apply.

Yes, I own a car and drive myself. 51

Yes, a family member or friend h… 11

Yes, I borrow a car and drive my… 0

No, I do not have access to a ca… 26

Less than $15,000 17

$15,001 to $25,000 16

$25,001 to $40,000 11

$40,001 to $75,000 18

$75,001 to $100,000 8

Over $100,000 12

Medicaid (Medical Assistance) 18

Medicare 35

Supplemental Nutritional Assist… 16

Area Agency on Aging (AAA) 5

Housing Assistance (HUD) 6

Temporary Assistance for Needy… 2

Childcare Subsidy (CCIS) 0

Veterans Affairs (VA) 9

Head Start 2

CareerLink or other employmen… 6

None 26

Other 3
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Appendix F: Written Comments 

No comments were received on the draft plan during the comment period.  




